Powering Your School’s Identity
Apptegy started in 2014 with the goal of enabling schools to build a strong brand and communicate
more effectively with their audiences. In 2015, we worked with our first three beta clients. Today, in
2020 we’ve partnered with schools and districts in 49 states (and counting!) to build their website,
custom mobile app, and the alert and notification system.

What Makes Us Different
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Thrillshare’s Ease of Use
With our publishing platform, Thrillshare, you don’t
need to have any programming knowledge to
update your district’s website, app or notification
system. Now promoting your success stories
across all communication channels can be done
right from your smartphone.

I have to tell you, this platform is GREAT.
Thrillshare simplifies the process of
posting things to various school online
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resources to the point where I can see

The User Experience for
Your Community

where we will be sharing so much with
parents, especially on the APP.

Wherever your community interacts with you
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All of you at Apptegy have been absolutely
wonderful to work with. We have received
great feedback on our new website and
app, and one of our most recent posts
reached more people than we ever have!
That would never have happened without
Thrillshare!

partner and resource for our districts. That
commitment and our personal, fast and easy
support has earned Apptegy an unheard of
99% client retention rate.
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